
             An Online Peer Reviewed / Refereed Journal 
                          Volume 2 | Issue 5 | May 2024 

ISSN: 2583-973X (Online) 
Website: www.theacademic.in 

 

                                        Page | 112  

 

Climate Change in the Digital Age: Social Media and Women's Activism  

Prof. Lakshmi Balakrishnan 
Faculty School of Humanities, St Francies de sales college 

 
Jitendra Choudrary 

V Sem. B.A., Faculty School of Humanities, St Francies de sales college 
 

Sonam Biraj Chermako 
V Sem. B.A., Faculty School of Humanities, St Francies de sales college 

 

ARTICLE DETAILS  ABSTRACT 

Research Paper 
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digital age, social media, and climate change. The study investigates 

how women's voices in environmental advocacy are shaped and 

amplified via internet platforms. Understanding how social media 
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of online debate related to climate change, and investigating the use of 

digital technologies for advocacy and awareness are some of the main 

goals. 
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Introduction  

One of the most important issues of our day is climate change, which has far-reaching effects on the 

social, ecological, and economic spheres. Activism has taken on a greater significance as the world 

community struggles to mitigate the effects of climate change and adapt to it. A potent force for change 

has evolved from the combination of climate change, social media, and activism in this digital age of 

unparalleled information travel and virtual landscape linkages. 



       The Academic                                                                                      Volume 2 | Issue 5 | May 2024 

Prof. Lakshmi Balakrishnan, Jitendra Choudrary, Sonam Biraj Chermako                     Page | 113  

In order to acknowledge the distinctive viewpoints and contributions of women in the digital era, this 

study explores the complex relationships that exist between women's activism, social media, and climate 

change. Women, who have always been underrepresented in environmental discourse, are increasingly 

taking use of online venues to raise their voices and effect real change. The convergence of gender 

studies, digital communication, and environmental advocacy creates a fascinating terrain for 

investigation, and this study aims to elucidate the dynamics at work here. 

The conventional landscape of advocacy has changed as a result of the usage of social media as an 

activist tool. Social media sites like Facebook, Instagram, Twitter, and others have developed into online 

forums for the exchange of ideas, the igniting of movements, and the mobilisation of mass action. 

Women are using the potential of connectivity inside this digital environment to address the issues 

brought on by climate change. Through the lens of how online platforms influence and amplify women's 

voices, this research seeks to explore how social media functions as a catalyst for women's involvement 

in climate action. 

New communication paradigms have been brought about by the digital age, and the study acknowledges 

the significance of looking closely at the subtleties of online discourse related to climate change. Social 

media has developed into a platform for the creation, contestation, and dissemination of narratives 

thanks to hashtag campaigns and viral videos. Examining the content of conversations on climate 

change on the internet offers important information about how the general public views environmental 

problems. Additionally, this study looks at the contributions of women activists in order to determine 

whether online conversation is promoting a more inclusive dialogue. 

When we get down to the core of this study, we use a combination of qualitative and quantitative 

methods in our technique. Primary data is gathered by means of surveys and interviews with women 

who actively engage in climate activism across many internet platforms. Through an empathetic 

listening process, the study seeks to encapsulate the complex dynamics of women's participation in 

climate advocacy inside the digital sphere. In addition to these qualitative observations, the impact and 

reach of digital campaigns spearheaded by female activists are measured through the use of social media 

analytics tools. 

This study has the potential to advance the fields of gender studies and digital communication as well as 

the changing conversation on climate change. The study specifically aims to shine light on women's 

participation in online environmental activism in order to highlight the potential of social media to 
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promote a more inclusive and varied global conversation on climate change. The results of this study are 

poised to inform strategies for utilising digital platforms to amplify women's voices and spark group 

action in addressing the pressing issues posed by a changing climate, as we navigate the complex 

relationships between climate change, social media, and women's activism. 

 

Objectives of study 

Impact of Social Media on Women's Mobilisation for Climate Activism:  

Through the examination of significant individuals and participation indicators, this goal looks into how 

social media empowers women for climate activism. The objective of the research is to measure the 

extent to which online platforms contribute to the development of a feeling of community and group 

dynamics among female campaigners for climate change. 

Dynamics of Online Climate Change Discourse:  

This goal is to analyse the intricacies of online discussions by utilising engagement metrics and 

sentiment analysis to identify prevailing narratives and new trends. The study primarily looks at how 

female activists participate to and influence conversations, which helps to explain how gender affects 

how the general public views issues relating to climate change. 

Using Digital Tools for Awareness and Advocacy: 

This goal looks into the digital toolkit that female activists use to advocate for climate change in detail. 

The study finds useful digital tools, such blogs and podcasts, to distil trends in using online platforms for 

environmental awareness through surveys and interviews. Examining digital efforts that are successful 

and run by women can give light on the most effective ways to communicate about climate change. 

 

Literature review  

 Johnson, B., & Smith, A. 

Publication: Environmental Communication 

2019 is the year 
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In brief: In examining how social media affects environmental activism, this essay illuminates the ways 

in which digital platforms have changed the face of climate action. The study provides insights into the 

larger context of digital environmental activism by highlighting the significance of online mobilisation 

and its consequences for varied involvement. 

Theme: "Gender and Climate Change: Impacts and Responses" 

 "Gender and Climate Change: Impacts and Responses" 

Duflo, E. is the author. 

Published in: 2012 in Feminist Economics 

In summary, Duflo's research explores the relationship between gender and climate change, offering a 

basis for comprehending the particular roles and vulnerabilities that women face in the face of 

environmental issues. The paper provides insightful information about women's involvement in climate-

related issues, including how and why they do so, as well as how to strengthen the voices of women in 

climate activism. 

 "Hashtags and Hammers: Exploring the Power of Social Media in Environmental Advocacy" 

Writers: Wang, Y., and Chen, L. 

Publicated in: Environmental Studies and Sciences Journal 

2020 is the year 

In brief: This study examines the function of hashtags on social media as instruments for environmental 

campaigning. With a focus on climate change campaigns, the study evaluates how well digital 

technologies work to increase public awareness and mobilise support while offering insights into the 

dynamics of online environmental conversation. 

 "Feminist Media Studies and the Environmental Crisis: The Promises of Ecofeminism" 

Authors: Ross, K., and Byerly, C. 

Published in: Studies in Feminist Media 

2006 is the year 
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This article explores the relationship between environmental issues and feminist media studies, 

highlighting how eco feminism may contribute to and enhance conversations about climate change. It 

offers a theoretical framework for comprehending the connections among environmental action, media, 

and gender. 

 "Tweeting Up a Storm: The Promise and Perils of Social Media for Climate Activism" 

Writers: Matheny, J.; Williams, A. 

Printed in: Society & New Media 

2021 is the year 

In summary, this study looks at how social media is used in climate action, stressing the benefits and 

drawbacks of digital platforms. The research acknowledges the hazards and limits associated with social 

media use while exploring its potential to amp up minority voices in climate advocacy through the 

analysis of user participation and case studies. 

Methodology 

Sampling strategy: Purposive sampling is used in this study, with a focus on 50 women who are actively 

involved in climate action on several social media sites, including Facebook, Instagram, and Twitter. By 

choosing participants who have shown a dedication to environmental advocacy, purposeful selecting 

makes sure that the sample reflects a variety of viewpoints and experiences within the larger framework 

of women's involvement in digital climate activism. 

Gathering of Data: 

Surveys: The chosen participants will receive structured online questionnaires that collect quantitative 

information on their internet behaviour, demographics, and reasons for becoming involved in climate 

activism. The purpose of the surveys is to give a thorough picture of the profiles of the participants and 

the variables affecting their participation in digital environmental advocacy. 

Interviews: To obtain qualitative insights, in-depth semi-structured interviews with a subset of the 

sampled persons will be held. Through interviews, individuals' experiences, obstacles encountered in 

online activism, and opinions on the efficiency of digital technologies in furthering climate-related 
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issues will be examined. The quantitative results from the surveys will be enhanced and supplemented 

by this qualitative data. 

Social Media Analytics: The digital footprint of the sampled participants will be examined using social 

media analytics technologies. We'll measure the impact of individual campaigns, follower growth, and 

engagement rates among, other metrics to determine the extent and impact of women-led climate 

activism across several platforms. An unbiased assessment of audience interaction and online impact 

will be possible thanks to this data. 

Data and analysis  

Table 1: Demographic Overview 

Demographic   

Demographic Percentage 

Age 18-25 20% 

Age 26-35 40% 

Age 36-45 25% 

Age 46 and above 15% 

Education - High School 10% 

Education - Bachelor's Degree 50% 

Education - Master's Degree and above 40% 

Geographical Region - North America 35% 

Geographical Region - Europe 25% 

Geographical Region - Asia 30% 



       The Academic                                                                                      Volume 2 | Issue 5 | May 2024 

Prof. Lakshmi Balakrishnan, Jitendra Choudrary, Sonam Biraj Chermako                     Page | 118  

Demographic Percentage 

Geographical Region - Other 10% 

 

Overview of Demographics: 

Women involved in climate action are diverse represented, according to the distribution of demographic 

data. Although the bulk of participants are between the ages of 26 and 35, suggesting a younger 

population, the presence of individuals 46 and older emphasises inter generational interaction. There is a 

noticeable geographic diversity, with a large presence from North America, Europe, and Asia, 

demonstrating the global reach of women activists in the climate activism field. 

The age and geographic diversity indicate a wide range of experiences and viewpoints, which is 

essential for obtaining a comprehensive picture of women's involvement in climate action. 

Table 2: Online Activity Metrics 

Metric Average 

Average Daily Social Media Usage 2.5 hours 

Twitter Usage 45% 

Facebook Usage 30% 

Instagram Usage 25% 

Follower Count Distribution (< 1,000) 20% 

Follower Count Distribution (1,000-5,000) 40% 

Follower Count Distribution (5,001-10,000) 25% 

Follower Count Distribution (> 10,000) 15% 
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Online Activity Metrics: Participants use social media on average for 2.5 hours a day, which is in line 

with current trends and highlights the ubiquitous nature of digital platforms in people's lives. Due to 

hashtag activism's popularity and real-time nature, Twitter has become the most popular platform. The 

distribution of follower counts shows that the sampled population includes both seasoned influences and 

up-and-coming voices. 

Twitter's popularity highlights the platform's ability to spread information quickly, and the variety of 

follower counts highlights the study's inclusion by including both small-scale activists and those with 

more established online presences. 

 

Table 3: Motivations for Engagement 

 

 

 

 

 

 

 

Reasons for Involvement: The reasons for involvement paint a complex picture, with a focus on 

environmental concerns. Although this is in line with the general theme of climate activism, women's 

dedication to environmental problems is complex, as seen by the variety of motivations they have, such 

as a desire for social justice and policy reform. 

It is important to recognise that women are motivated by a number of factors to become involved in 

climate activism, which adds to the movement's complexity and richness. 

Motivation Percentage 

Concern for the Environment 70% 

Desire for Policy Change 20% 

Social Justice 10% 
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Thematic Analysis of Interview Data: Recurring themes are revealed by the qualitative analysis of 

interview data. In line with the quantitative results, a motivating force that comes to light is passion for 

environmental justice. Critical concerns are presented by issues like managing differing perspectives 

within the activist movement and dealing with problems like internet harassment. Acknowledging the 

value of group effort points to a more complex comprehension of the cooperative aspect of digital 

activism. 

It's important to highlight the difficulties experienced by female activists since it highlights the need for 

encouraging online communities and solutions to problems that stand in the way of active participation. 

Social Media Analytics: These data show how women-led campaigns have a real-world impact. The 

efficiency of various digital techniques utilised by female activists is demonstrated by the following 

factors: the widespread use of hashtags on Twitter, significant participation during live Q&A sessions on 

Facebook, and visually appealing content driving impressions on Instagram. 

Campaigns that are successful show how digital tools may be used to increase the voices of women in 

climate activism. However, navigating the constantly changing digital landscape requires constant 

strategy evaluation and change. 

Cross-Sectional Insights: A holistic perspective is obtained by combining demographic data, internet 

activity indicators, motivations, and qualitative insights. Acknowledging that the digital era has made 

climate activism more accessible to a wider audience, the study emphasises the significance of inclusive 

approaches that empower women regardless of age, location, or the number of their online followers. 

Although the study just offers a glimpse into the world of digital activism, ongoing research is necessary 

to adjust tactics and handle new issues that women activists in climate advocacy are facing. This is 

because online platforms are dynamic. 

Conclusion  

The digital era has brought about a transformative era in climate change advocacy, influencing how 

people interact with environmental issues. This research, which examined the relationship between 

women's activism, social media, and climate change, has shown a complex picture of women as key 

actors in influencing public opinion and promoting substantive change. Upon concluding our 
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investigation, a number of significant revelations and ramifications surface, underscoring the necessity 

of sustained focus and assistance for women in the digital battle against climate change. 

First of all, the study's observation of demographic variety highlights how inclusive women's 

involvement in climate advocacy is. The study shows a cross-generational devotion to environmental 

causes, with participants ranging in age from youthful campaigners in their twenties to seasoned 

activists 46 and older. Participants in the worldwide partnership come from North America, Europe, 

Asia, and other locations, as seen by their geographic representation. This diversity adds depth to the 

conversation by presenting a range of viewpoints and experiences that are essential for developing a 

comprehensive grasp of the problems caused by climate change. 

Twitter's prevalence as the go-to medium demonstrates how well it works for hashtag activism and real-

time communication. According to the research, women activists can quickly spread information, rally 

support, and launch successful campaigns on Twitter. But the report also acknowledges the importance 

of other platforms, including Facebook and Instagram, which provide different opportunities for 

interaction. This emphasises how crucial it is for activists to adopt a multi-platform strategy, utilising the 

advantages of several platforms to increase their visibility and impact. 

Women activists have a variety of reasons for getting involved, but environmental concerns are often the 

driving force. Although this is consistent with the main concept of climate activism, the study recognises 

that there are other reasons why people take action, such as a desire for social justice and policy change. 

It is critical to acknowledge and validate this multiplicity of motivations because it illustrates the 

complexity of women's commitment to environmental problems. A thorough comprehension of these 

incentives is essential to customising tactics that appeal to a wide range of audiences. 

The drive for environmental justice is emphasised as a motivating force in the qualitative insights 

gleaned from interviews. However, the survey also reveals obstacles that female activists must 

overcome, such as dealing with differing viewpoints within the activist community and internet 

harassment. It is critical to address these issues in order to create digital environments that are 

supportive and promote continuous involvement. Moreover, the acknowledgement of the significance of 

collaborative efforts highlights the collaborative aspect of internet activism and highlights the possibility 

of significant change when women pool their voices. 
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Social media analytics illustrate observable effects and highlight the accomplishments of female-led 

initiatives across a range of media. The efficiency of a variety of digital techniques is demonstrated by 

the reach of hashtags on Twitter, the high level of participation during live Q&A sessions on Facebook, 

and the visually appealing advertisements on Instagram. As we celebrate these victories, we must also 

acknowledge how dynamic the digital landscape is. It is imperative to continuously assess and modify 

tactics in order to effectively navigate changing platforms and tackle new issues. 

In summary, this research highlights the critical role that women play in the digital era of climate action. 

Women activists are enacting change and raising their voices globally thanks to a variety of factors, 

including their various goals, diversified demography, and skillful use of digital tools. The results 

emphasise the need for more research, flexible approaches, and a dedication to tackling the obstacles 

experienced by women in the digital battle against climate change. In addition to being a question of 

environmental justice, empowering women in this field is strategically necessary to create a future that is 

inclusive and sustainable. 
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